Navigating Challenges
in the $1 Trillion
Gifting Market

gyft
Early Stage Startup

Re-engineering the $1 Trillion Gifting Market

GyftHint is revolutionizing gifting with our innovative marketplace, making it
easy for consumers to give and receive desired gifts. We solve the brand wishlist

80% of gifts are unwanted, leading
to returns or landfill waste.

Brands struggle to target
unknown gift buyers, wasting
holiday ad budgets and missing
revenue during peak seasons.

Brands face up to a 40% return
rate, resulting in financial

problgm, resulting in incregsed revenue, reduc_ed returns, and optimized special losses and operational hurdles.

occasion ad spend - all while positively impacting the planet.
Consumers struggle to curate
desired cross-brand product lists,
leading to siloed wishlists across
tens or even hundreds of websites.

We seek $1.5 million in funding to achieve our next
12-month milestones, mature our MVP product into a scalable

. . . Gift buyers often experience stress,
solution, and establish consistent revenue streams. Y 2

leading to disappointment and
frustration when gifts miss the
mark.

We Solve The Gifting Market Challenge

Choose products from any merchant

=\ Our platform simplifis the gifting journey for brands, consumers, and buyers. Through
- our unique brand partnerships, personal store creation, and network effect, we
4 ) eliminate uncertainty in gift selection, enhance recipient joy, boost buyer confidence,

and help brands increase sales while reducing returns.
We're not just another gift-giving app or wishlist! GyftHint places the gift recipient at

the center of our omnichannel approach, uniquely directing the gift buyer’s attention
to the recipient’s favorite products through our platform.

1 Users gather their favorite products from their point of inspiration
into a personalized virtual ‘store’, known as ‘hints’

2  Friends and family (gift buyers) access the recipients’ hints on GyftHint

Give access to friends and family 3  Gift buyers make purchases directly through GyftHint
G326
Never miss your friends' and family’s special occasions with GyftHint's auto-reminders!
Confidential purchases keep surprises intact, ensuring a heartfelt gift-giving experience.
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EMBRACING THE MASSIVE MARKET WITH B2B AND B2C ENGAGEMENT

5+ MILLION E-COMM BRANDS 270+ MILLION CONSUMERS

globally, focusing initially on the top 2,000 US brands end-user audience potential

UNLOCKING NEW USERS
WITH OUR DYNAMIC
ACQUISITION STRATEGIES

. button on brand websites
product pages to utilize the popular
habit of saving items to wishlists,
embraced by over 50% of shoppers.

. Our ultra-micro influencer users typically
invite five friends and family, rapidly
growing our community organically.

. Use popularinfluencers to encourage
consumers to create personalized
‘stores’ and add hints by downloading

OUR MARKETING JOURNEY
BEGINS WITH STRATEGIC
PARTNERSHIPS

e Partnering with leading e-commerce
platforms such as Shopify, Salesforce,
and targeting major brands like Macy's,
GameStop, Skechers, and Steve
Madden.

e Establishing a brand pipeline to
integrate the button for
user acquisition and GMV-based fees.

e Enhancing brand visibility through
strategic social media and influencer

OUR DIVERSE COMPETITIVE
ADVANTAGE

e GyftHint focuses on gift recipients,
gift buyers, and brands, offering a
complete solution on one platform.

e Our platform improves the gifting
experience with social features and
allows direct purchases on GyftHint.

e Unlike Amazon and similarly
restricted marketplaces, we offer a
platform that allows unlimited
product and brand options where

gift recipients can add any product
they want.

the app. campaigns.

USER FINDINGS

AVERAGE ORDER VALUE

$84 Adds 5 friends E’
& family ‘a

Receives 8 gifts
per year

Key MVP
Discoveries $43

9)"& Adds 12 hints

Gen Z favors small,
orvear high-end boutique
amazon pery: products over Amazon

OUR ROAD TO $100 MILLION IN 3 YEARS SEEKING CAPITAL FOR OUR GROWTH JOURNEY

Initial Revenue Sources Future Revenue Sources GyftHint has raised $1 million dollars to-date.

e We aim to secure an additional $1.5 million in seed
funding.

o GMV* affiliate commissions - e 2026 - Network Ads
6% to 9% of GMV for each

transaction e 2027 - DaasS

e SAFE Note offering early investors a 15% discount,

e GyftHint Platform $10K minimum investment.

subscription fees o . o
e This is a part of our larger funding goal of $5 million

*GMV - Gross Merchandise Value targeted within the next year.

SENIOR LEADERSHIP TEAM

Our management team is passionate about gifting and has
expertise in e-commerce, marketing, product management, _
platforms, technology, and operations. We have a strong staff N
and advisory team with the expertise to scale our business.
We're primed for substantial growth.
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Rohan Kulkarni
CTO Advisor

Bill Kahn
CCO/CPO

Eddy Jette Steve Kahn

Co-Founder & CEO CFO

! (508) 981-6261

okl We're excited to discuss this fantastic investment opportunity with you.

ft hahl ¢ Let's schedule a meeting to explore the details further. N4 cd@oyfthint.com
gyfthin

WWW.GYFTHINT.COM



https://calendly.com/eddyceogyfthint
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